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One of the key highlights of the last twelve 
months has been the launch of the new Visit 
Altrincham website. The website will support 
the promotion of Altrincham locally and to 
a wider geographical audience as the town 
continues to develop its proposition as a 
visitor destination.   

Looking ahead, whilst we have seen 
Altrincham’s footfall return in a safe and 
controlled way, we are also very aware 
that we need to continue to adapt to the 
changing habits and expectations of those 
who use our town – the community, visitors 
and workers – and that this could be a 
difficult period for many businesses.  We 
are also entering an exciting period for the 
town with increased investment and new 
developments including ‘The Address’ on 
Regent Road and Trafford Council’s joint 
venture with Bruntwood Works in the 
Stamford Quarter including the ‘Foundation’ 
development.

During the next twelve months, as well as 
focusing on an annual programme of events, 
the BID will be delivering a recovery plan to 
encourage shop local, active travel, self-care 
and wellbeing. The BID will be working with 
nighttime economy businesses by leading on 
Purple Flag accreditation for the town, whilst 
looking forward to the Jubilee Celebrations 
in June, and the return of the Altrincham 10k 
in September. 
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I’m pleased to welcome you to 
the sixth annual report from 
Altrincham BID, and the first of 
the new five-year BID term.
The last twelve months have continued to 
be challenging for businesses with periods 
of increased restrictions due to Covid-19.  
Throughout the year, Altrincham’s businesses 
have once again demonstrated incredible 
resilience as they have continued to adapt to 
ever-changing circumstances.  

The key objectives for Altrincham BID were 
redefined in the Business Plan, voted on 
by the businesses in 2020, and fall under 
the headings Enhance Altrincham, Creative 
Altrincham, Support Altrincham and Promote 
Altrincham.

Throughout the year, the general themes 
have been to ensure that Altrincham looks 
it’s best through greening and cleaning 
initiatives, a programme of creative events, 
business support and ongoing promotion.

We were pleased to welcome Mandy White, 
as the new Altrincham BID Manager in June, 
as well as three new Board members earlier 
in the year – Andrea George, Bruntwood 
Works, Christopher Taylor, Gran T’s Coffee 
House and Matthew Agass, Fixx Salons.  
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ENHANCE 
ALTRINCHAM
CHRISTMAS LIGHTING SCHEME
The Christmas lights continue to be one of the projects 
that the businesses tell us is most important to them, 
supporting the key trading period in November and 
December. For 2021 the BID’s priority was to enhance 
and extend the scheme.  A new theme was introduced 
including both white and warm lights, and stars.  The BID 
worked with landlords and planning to extend the lighting 
scheme to cover Oxford Road and the lower part of Shaws 
Road, as well as installing additional ‘Happy Christmas 
Altrincham’ banners at the entrances to the town on Moss 
Lane and Market Street.

SEASONAL TREE LIGHTS
The town’s seasonal lights were also enhanced with both 
warm and white lights and have been extended to include 
lighting the trees outside Altrincham Interchange.  The 
seasonal lights were switched on to coincide with the 
change of the clocks at the start of British Wintertime and 
will remain on until the Spring.

PLANTING AND GREENING
The BID continued to fund the seasonal displays in the 
railing planters at the interchange, and the watering of the 
railing and fountain planters, through a private contractor.  
The BID also supports the ‘Altrincham in Bloom’ voluntary 
organisation by funding their insurance to enable them to 
maintain green spaces and planting throughout the town.

LITTER PICKING
The BID funds a monthly litter pick of the town’s 
alleys and ginnels which are unadopted and 
therefore not the responsibility of Trafford Council’s 
contractor.  The BID also funds the insurance for 
the ‘Our Altrincham’ volunteers who organise regular 
town centre litter picks.

ALLEY AND GINNELS
The BID has been working with the landlords who have 
properties on either side of two of the town’s alleys and 
ginnels, to gain appropriate 
permissions to attach festoon 
lighting. The BID is also looking to 
commission resident artists to 
enhance these walkways which 
are key to the connectivity of the 
town. 

DEEP CLEANING
The rolling programme of deep cleaning continued with 
areas cleaned in the last 12 months including Stamford 
New Road and Railway Street, Shaws Road, part of 
Greenwood Street and Central Way, Goose Green, parts 
of Lloyd Street and parts of Regent Road.

TIDY-UP AROUND THE MARKET 
TRADER STATUE
The BID continued to support the greening and cleaning 
of the town and funded a tidy-up around the Market 
Trader statue on Market Street in June.
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308 
BAGS OF RUBBISH 

COLLECTED THIS YEAR

GRAND TOTAL 

3,362 
TO DATE 124 BAGS OF RUBBISH COLLECTED

Altrincham BID
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COVID COMPLIANT 
EASTER TOWN TRAIL
To encourage families to visit the town 
safely during the school Easter holidays, 
the BID produced an outdoor town trail.  
The response from the businesses was 
extraordinary and two trail routes were 
devised to accommodate the 42 businesses 
who took part.  Over 500 families picked up 
trail sheets and toured the town.

RHS ‘BEST DRESSED 
WINDOW COMPETITION’
The RHS window competition was again 
a big success with over 18 entries from 
businesses around the town.  The objectives 
of BID’s activity around the RHS Flower 
Show Tatton Park, is to encourage the 
visitors to RHS who use the free shuttle 
bus out to Tatton Park to spend time in 
the town at either end of the day.  During 
the competition the town not only looks 
beautiful, but the businesses are seen by the 
thousands who vote in the ‘People’s Choice’ 
aspect of the competition with Altrincham 
Today.

JUNE HALF TERM 
ACTIVITY
To support the town’s footfall during the 
June half-term, the BID sponsored a series of 
FREE children’s workshops.  The workshops 
included Felt Craft at Sew Creative and 
Puppet workshops at Inch Arts.

CREATIVE
ALTRINCHAM

42 BUSINESSESTOOK PART

18 
BUSINESSES

DRESSED

THEIR 

WINDOWS

‘EXPLORE ALTRINCHAM’ 
WALKING TOURS WITH 
JONATHAN SCHOFIELD
The BID hosted two ‘Explore Altrincham’ 
walking tours with Jonathan Schofield in June 
and one in September, encouraging visitors 
to the town.

3 SELL-OUT TOURS TOOK PLACE



REFILL 
CAMPAIGN
The Refill campaign was relaunched in the 
town to coincide with World Refill Day.  
The BID coordinates the scheme which 
encourages businesses to reduce single use 
plastic.  Businesses are added to the Refill 
app and provided with a window sticker.
.

ALTRINCHAM 
10K ACTIVATION
The BID worked with RunThrough, the 
organisers of the Altrincham 10k to activate 
the high street. Street theatre and children’s 
craft was organised to encourage the 
spectators and runners to spend longer in 
the town using the shops, restaurants, cafes 
and bars.  The event was a huge success and 
will become a regular in the town’s annual 
events calendar.

GOOSE GREEN SUMMER MUSIC
The BID supported the businesses in Goose Green by organising a 
programme of weekend Summer Music throughout August.  A variety 
of solo artists and small groups performed in the afternoons and early 
evening as an alternative to Goose Green Festival which could not go 
ahead because of Covid.

TRAFFORD COLLEGE 
ART TRAIL
The BID was asked by Trafford College to 
support the final year art students’ exhibition, 
which was unable to go ahead in the normal 
way because of Covid, with an outdoor art 
trail in the windows of shops and businesses 
around the town.

OCTOBER 
HALF TERM FUN
A programme of activity was 
produced by the BID to 
support the town’s footfall 
during the October half term.  Activity 
included a town trail, tree dressing, silent 
discos, ghost tours and family craft.  

21 
BUSINESSES

ON THE 

APP
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FOOTFALL UP BY 10K ON PREVIOUS SATURDAY

30 BUSINESSESTOOK PART IN THE TOWN TRAIL

28 
BUSINESSES

DISPLAYED

ARTWORK



PAINT ALTRINCHAM BLUE
The BID supported Tony Collier with 
Paint Altrincham Blue, a week of activity 
focused on prostate cancer awareness and 
fundraising.  Businesses were encouraged to 
dress their windows in blue with blue themed 
specials and offers.  There was also a self-
guided health and heritage walk and Tony 
gave an awareness presentation in Gran T’s 
Coffee House.

DOG FRIENDLY CAMPAIGN
With the increased 
popularity of our four-
legged friends, The BID 
produced dog friendly 
window stickers to highlight 
the businesses who 
welcome dogs.

LANTERN PARADE AND SWITCH ON
There was overwhelming community support for the lantern parade 
and switch on event which took place on the third weekend of 
November.  Local schools and the community were involved with 
lantern making workshops prior to the event and joined the large 
lantern puppets in the parade.  There was a community stage in the 
Not So Secret Grotto throughout the day with back-to-back choir 
performances.  The parade set off from Goose Green making its way 
through the town and the event culminated with the town’s Christmas 
lights being switched on by two of Altrincham Christmas Stars.

FESTIVE WINDOW 
COMPETITION
The festive window competition had two 
parts, the Judge’s Choice and the People’s 
Choice.  This year’s judge was Barry Purves, 
an Oscar and BAFTA nominated animator 
who lives locally.  Barry chose Madam 
Butterfly as his winner.  The People’s Choice 
was hosted for Altrincham BID by Altrincham 
Today on Facebook and the winner of 
this part of the competition was Heritage 
Healthcare.  The festive windows support the 
town’s footfall at a key trading time, create 
positive PR and give the businesses taking 
part the opportunity to be seen by thousands 
through the Facebook competition.
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LANTERN PARADE 
REACH ON SOCIAL 

PLATFORMS 67K

JOS MILL, 
THE CON CLUB
“The Lantern Parade & switch on was an 
incredibly busy day for both Con Club & 
One Central collectively, our Winter tipis 
were filled with families & foodies enjoying 
festive delights, whilst taking in the amazing 
atmosphere & buzz the BID had generated in 
the town centre.”

CHRISTOPHER TAYLOR, 
GRAN T’S COFFEE HOUSE
“WOW what a day!  This year’s combined 
switch-on and lantern parade really didn’t 
disappoint.  It provides a great flow of guests 
throughout the day until the very end and a 
great vibe to the streets. This year sales were 
up by 12% on previous light switch on events 
really proving its success to the town as well 
as our business.”

25 BUSINESSESGOTINVOLVED

33 BUSINESSESDRESSED THEIR 
WINDOWS

FESTIVE 

WINDOW 

COMPETITION 

REACH ON SOCIAL 

PLATFORMS 

11.7K
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ALTRINCHAM CHRISTMAS 
STARS CAMPAIGN
The BID ran a social media campaign to 
find the individuals in our community who 
had gone above and beyond over the last 
12 months.  Based on the number of likes, 
Tony Collier (Paint Altrincham Blue) and Alex 
McCann (Altrincham vs Cancer) were chosen 
to switch on the town’s Christmas lights as 
the culmination to the Lantern Parade event.

CAROLS FROM 
KING’S COURT
In December the BID supported the 
businesses in King’s Court and the Music 
Place to host an evening of Christmas carol 
singing. 

CHRISTMAS 
PROMOTION
All the town’s Christmas events and activities 
were promoted in a Christmas flyer.  This was 
distributed to residential addresses, schools 
and made available in shops and public 
places. A radio campaign also took place 
with Hits Radio and extensive social media 
to support the town’s businesses at this key 
trading time.

TWELVE DAYS OF CHRISTMAS
Four weekends of Covid compliant street theatre on the ‘Twelve 
Days of Christmas’ theme were produced by the BID to activate 
the high street and support high street businesses during this key 
trading time.

PAINT ALTRINCHAM
PINK 
The BID worked with the Prevent Breast 
Cancer Charity on Paint Altrincham Pink.  
Many businesses decorated their windows 
in a pink theme and there were key 
anchor events including Pink workout with 
Orangetheory Fitness, SS22 Fashion Show 
with Laundry B at Jardim Restaurant, Paint 
Altrincham Pink Bike Ride with the Bicycle 
Society and a Pink Prosecco Networking 
Event at the Cresta Court.  All the businesses 
who took part were feature on Altrincham 
BID’s social medial.

5K 
FLYERS 

DISTRIBUTED

FASHION 

SHOW RAISED 

£1,615

40+ 
BUSINESSES

GOT

INVOLVED

78 PERFORMERSOVER 12DAYS

CHRISTMAS

STARS 

REACH ON SOCIAL 

PLATFORMS 

117.3K 257,436 RADIOCAMPAIGNREACH
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SIGNPOSTING GRANTS
The BID continued to play a support role 
by signposting grants to the businesses, 
including information about Trafford Council’s 
Additional Restrictions Grant and the 
Additional Restrictions (discretionary) Grant 
Scheme.

SIGNPOSTING WEBINARS 
AND RESOURCES 
The BID circulated useful information to 
the businesses including Trafford Council’s 
COVID-19 webinar for businesses, Free 
lateral flow testing, Free Mental Health & 
Wellbeing resources pack for businesses, free 
reopening webinars for licensed premises.

PLAN B BUSINESS 
IMPACT SURVEY
The BID gathered feedback from businesses, 
to share with Sir Graham Brady MP, on the 
impact of the Plan B announcements and 
the uncertainty around the Omicron variant.  
The information was used by Sir Graham for 
discussions with the Treasury and helped 
to influence decision around the Omicron 
grants.

BID BUSINESS EVENTS 
Online events were organised to allow 
businesses to access information and ask 
questions directly including a meeting for 
those businesses who had experienced 
problems with flooding with Sharon Walls 
from the One Trafford Partnership Client 
Team.

When it was possible to do so in-person 
events resumed and in February the BID 
hosted a ‘Professionals in Partnership’ event 
with Andrew Western, Leader of Trafford 
Council, Elizabeth Vega OBE, CEO Informed 
Solutions and Andrea George, Director Town 
Centre & Consumer Brands at Bruntwood 
Works.

SOCIAL MEDIA TRAINING
The BID hosted two online Instagram training 
sessions and a LinkedIn training session.  In 
March an Instagram Reels and TikTok session 
was hosted to keep businesses up to date 
with the fastest growing area of social media.

=

PLACE SUPPORT 
PARTNERSHIP
The BID offers impartial support to 
businesses on how they can be more 
efficient with their traditional operating 
costs.  The aim of the service is to identify, 
assist and realise direct benefit for the 
businesses through reviewing and making 
recommendations on key areas of their 
business expenditure.

COUNTER TERRORISM 
TRAINING
A FREE training course was organised 
in response to the new Martyn’s Law 
legislation, which will be implemented later 
this year. The training course included 
measures that will need to be taken by 
the business community to offer greater 
protection for the public and workers.

The course focussed on key objectives 
which include risk assessment, planning 
and procedures, and partnership working. 
It covered the procedural and practical 
considerations and looked at ways to 
enhance the measures a business already 
takes. 

TOWN MANAGEMENT AND RETAIL SECURITY MEETING 
This group meets every eight weeks to look at ways of addressing issues like fly tipping, graffiti, 
commercial bins, retail security and any other town management matters. The meeting is attended 
by BID board member Andrew Horridge, Manager M&S, representatives from Trafford Council 
and Amey, Greater Manchester Police, the Stamford Quarter, Our Altrincham and an Altrincham 
resident, as well as interested BID businesses.

BUSINESS WALKING AND CYCLING GROUP
This group meets quarterly, and its key objective is to look at ways 
to support and encourage Altrincham’s business community to cycle, 
walk and use more sustainable modes of transport. The founding 
chair was Pete Swift, MD Planit-IE and this role has recently been 
taken by Rob Reed, The Bicycle Society and Cllr Michael Welton 
who are supported by Altrincham BID.

BUSINESS RECYCLING GROUP
This groups aim is to look at issues around the disposal of compostable and recyclable packaging. 
Three-quarters of the town’s coffee shops have invested in compostable packaging and the 
purpose of the group is to share best practice and to look at ways of collectively improving 
the system. The group is attended by BID businesses and a representative from Environmental 
Services at Trafford Council.

SUPPORT
ALTRINCHAM

WORKING GROUPS

75 BUSINESSESTRAINED
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VISIT ALTRINCHAM 
WEBSITE LAUNCH
VisitAltrincham.com was launched in November and is a 
new dedicated visitor information platform for the town. BID 
Businesses are profiled via their own individual listing as well 
by business sector and geographical area and the website 
also showcases the events, offers, news and jobs.

SOCIAL MEDIA 
Throughout the year, the BID promoted 
Altrincham and BID businesses with positive 
messaging every day across all social media 
platforms.  There have been a range of 
campaigns including Welcome Back, Big 
Hearted Altrincham and Amazing Altrincham. 
Seasonal campaigns have included 
Valentine’s Day, Chinese New Year 
and Mother’s Day.  The BID also 
produces a Weekly Roundup and 
has been focusing on Spotlighting 
different geographical areas.

NEW BUSINESSES 
VIDEO
In March 2021, as the town reopened after 
lockdown, the BID produced a video to 
highlight the 15+ video which had opened 
in Altrincham since November 2020.  This 
created a huge about amount of positive 
PR for Altrincham and reached 16.7k across 
social platforms including on Altrincham 
Today.

FILMS WITH 
TRAFFORD COLLEGE
The BID is currently working with film 
students from Trafford College and a number 
of the BID businesses to produce short 
videos to be used on social media.

PR HIGHLIGHTS  

INSTAGRAM PHOTOGRAPHY 
COMPETITION 
In June the BID ran an Instagram 
Photography Competition to further 
encourage positive imagery of Altrincham on 
this platform and visitors to the town. 

PROMOTE
ALTRINCHAM
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121.2kANNUAL REACH‘WEEKLY ROUND UP’

16.7KVIDEO REACH ON SOCIAL PLATFORMS

Foodie 
Neighbourhood 
of the Year in the 
Manchester Food 
& Drink Festival 
Awards.

The Sunday Times 
Style Magazine

Manchester 
Confidential

No1 GOOGLE FOR ‘VISIT ALTRINCHAM’ 
& ‘ALTRINCHAM BID’

PAGE 1 FOR SEARCH 
TERMS INCLUDING 

‘ALTRINCHAM EVENTS’, 
‘WHAT’S ON IN 

ALTRINCHAM’ AND 
‘ALTRINCHAM’
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DRAFT SUMMARY 2021/22 
RESERVES BROUGHT  £93,760
FORWARD
 

BID TEAM
MANDY WHITE 
BID Manager

KATE GERBICH
Events & Communications

JO CHANDRAMANI
Marketing & Business Liaison

VOLUNTARY BID BOARD
EWEN MILLER
BID Board Chair, 
Calderpeel Architects

MARTIN DUFF
BID Board Vice Chair, 
Randalls Jewellers

MATTHEW AGASS
Fixx Salon

CLODAGH BUCKLEY
Transport for Greater Manchester

PAUL DEY
King’s Court

ANDREA GEORGE
Bruntwood Works

SAMIT GUPTA
TaxAssist Accountants

ANDREW HORRIDGE
Marks & Spencer

CHRISTOPHER TAYLOR
Gran T’s Coffee House

SIMON VARDY
Sim Trava

PHILIPPA WRIGHT
McHale & Co Solicitors

CLLR. JAMES WRIGHT
Trafford Council
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BID INCOME
BID Levy Income  £246,253
& Sponsorship
Other income £7,284
Interest Income   £145

TOTAL INCOME £253,682

BID EXPENDITURE
Experience/Business/  £209,157
Rediscover
Marketing,  £79,275
Communications, 
Event & 
Admin Management

TOTAL EXPENDITURE £288,432

FUNDS ALLOCATED  £50,000
TO 2022

RESERVES CARRIED  £9,010
FORWARD



Elm Suite | 8-10 Ashley Road
Altrincham | WA14 2DW

If you would like to discuss any of Altrincham BID’s 
projects or ways to get invovled please contact the BID.

Tel: 0161 928 9100
Email: info@altirnchambid.com

Altrincham BID


