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WHAT IS 
ALTRINCHAM 
UNLIMITED?
 
It is the name of the organisation which 
runs Altrincham Business Improvement 
District (The BID).

The BID was voted for by Altrincham’s 
businesses in 2015 and has a proven record 
of successfully supporting investment and 
delivering change. 

The BID is independent from Trafford 
Council but works in partnership with many 
organisations to ensure the town centre 
continues to have ongoing regeneration.  
It is a not-for-profit, business led scheme  
which gives the businesses the power to  
raise funds themselves to invest in services 
and projects that they want to see which  
will improve the town’s trading environment. 
It is a completely business led organisation. 

WHY DOES 
ALTRINCHAM  
NEED A BID?
 

Even before the Covid-19 pandemic 
the high street was going through  
a period of dramatic change, now 
more so than ever it is absolutely 
crucial to continue the great work  
we have all achieved in partnership  
for a further five year term.  

The present situation is difficult enough 
but without a recovery strategy, a funded 
Business Plan for the future and a BID to lead 
and deliver it – our town will face difficulties 
on a scale never experienced before. 

NEVER HAS IT BEEN  
MORE VITAL FOR THE  
BID TO WORK ON YOUR 
BEHALF SO ALTRINCHAM  
CONTINUES TO THRIVE

EVERY FIVE YEARS  
THERE IS A NEW VOTE  
TO DECIDE IF THE  
WORK OF THE BID  
SHOULD CONTINUE.
 
Vote YES when your ballot papers  
arrive by post during the week  
of 28th October 2020.
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Altrincham is Trafford’s  
largest town centre.  
It has an excellent  
array of specialist  
and independent 
businesses, high street 

names, a unique market quarter and  
excellent eateries. It also has a thriving 
commercial sector, adding to the 
daytime footfall and a growing 
residential population.
 
Altrincham BID is a very important element  
in maintaining the town centre’s position  
as both a sought after business location  
and a desirable place to visit. The BID is  
a business-led, independent, not-for-profit 
company. By law, all its activities have to  
be in addition to those provided by Trafford 
Council. The BID is a successful way of 
delivering extra services and projects  
in line with what local businesses believe  
will improve their trading environment.

Altrincham BID gives businesses  
a stronger voice on town centre issues  
and we work closely with the BID and other 
partners. A Trafford Councillor is a member 
of the BID Board and relevant senior council 
officers regularly attend Board meetings.
 
We look forward to working with Altrincham 
BID for many years to come.
 

CLLR. ANDREW WESTERN 
Leader of Trafford Council

As MD of an architectural 
practice with its HQ  
in Altrincham, I know  
how important it is  
to be based in a vibrant, 
successful town centre  

with a strong national profile.  
 
As Chair of Altrincham BID Board I also know 
that without the BID, the ability to continue 
delivering our outstanding town centre would 
disappear overnight.

It is the responsibility of all of us to ensure 
that does not happen by voting YES for  
a second five year term for Altrincham BID.

The BID is crucial to the future prosperity  
of Altrincham town centre and its businesses, 
particularly in view of the need for a robust 
recovery plan to address the impact of the  
Covid pandemic.

We all have good reason to be proud of the 
regeneration of Altrincham over the last few  
years. From a “ghost town” to “England’s 

Best High Street” and the “Best Place to Live 
in the UK” is a stunning turnaround that has 
in part, been achieved by having a BID that  
is recognised as one of the most successful  
in the country. We all know that our businesses 
have benefited significantly from the town’s 
vastly increased footfall, huge reduction in 
vacant units and strong, positive national profile.

Without the BID there will be no dedicated 
voice for local businesses, no marketing  
and promotion, no events programme,  
no deep cleaning of the public realm  
and no partnership working with key  
public and private sector organisations.

At this challenging time for us all, don’t leave 
Altrincham without any way to move forward  
or make things happen. Vote YES and make  
sure our town centre has the future we all  
want and need.

EWEN MILLER  
MD Calderpeel Architects  
and BID Board Chair

WHY THE BID IS SO IMPORTANT  
FOR THE FUTURE PROSPERITY OF ALTRINCHAM
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In 2018 I was 
delighted to join  
the BID Manager  
to receive the award 
for England’s 
Champion High 

Street. Our town was a worthy 
winner and it has been rewarding 
to see so many positive headlines 
about the town centre since the  
low point in 2010. 

The success has been down to our 
incredible community and a real  
team effort by us all. Since the BID  
was launched in 2016 it has become  
a critical part of the town’s renaissance. 

The Covid situation and the current  
local restrictions have presented new 
challenges. It is vital that Altrincham 
Unlimited secures a second term  
and we will all continue to work  
together for the town, its businesses,  
its residents and visitors.

SIR GRAHAM BRADY  
MP for Altrincham and Sale West

It is good to see 
Altrincham’s  
streets starting  
to come back  
to a new normal. 
Since lockdown 

we’ve seen people staying local 
rather than travelling more  
widely. We are really lucky  
to have such a great town centre. 

Dan, Geraldine and I have worked with 
Altrincham BID on a number of issues,  
and we believe a YES vote in the ballot  
is key to helping our local businesses 
recover from the current crisis.  
We particularly welcome the BID’s  
focus on a green, clean, safe and 
environmentally friendly town centre.

CLLR. MICHAEL  
WELTON  
on behalf of Altrincham’s three  
Green Party Councillors
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A NEW  
PLAN  
FOR  
A NEW  
ERA

Represent BID businesses by 
influencing and working with key 
partners

Maintain and sustainably grow  
visitor numbers with marketing  
and promotion, and a high-quality 
year-round programme of events

Improve Altrincham’s BID area  
public spaces so they are vibrant, 
clean, welcoming, green and safe

Create the right environment to 
attract new businesses to the town

Improve connectivity between  
all parts of the town centre, giving 
visitors more reason to spend time 
in and use the whole area

Support BID businesses with  
a range of services to reduce  
costs and improve customer 
experience, continue to lead 
project groups that are already  
set-up and establish new ones  
as required to support different 
projects in the town

We will be the ONE BUSINESS VOICE for the town centre, supporting  
the businesses. We will:

OUR KEY OBJECTIVES
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For Altrincham to continue to be a 
confident, thriving, innovative town  
with a distinct identity and a unique  
high street offer

An attractive, safe and accessible  
town centre with a vibrant market  
quarter at its heart and where there  
is always something going on

A place where businesses and  
workers want to be based and  
where local people and visitors  
want to spend time

A town with a high profile and  
always moving with the times

THE VISION

VOTE YES WHEN 
YOUR VOTING PAPERS 
ARRIVE TO SUPPORT 
THE PLAN FOR THE 
NEW ERA

WE HAVE TWO CORE PRIORITIES:
 
TO SUPPORT SUSTAINABLE  
GROWTH BY ATTRACTING  
MORE VISITORS, ENCOURAGING  
THEM TO STAY LONGER, AND  
TO RETURN AGAIN AND AGAIN

TO CREATE THE ENVIRONMENT  
FOR YOUR BUSINESS TO ATTRACT  
THE BEST TALENT AND  
CLIENT BASE



WHAT HAS THE BID DELIVERED  
IN THE LAST FIVE YEARS?

 ALTRINCHAM...  
 

IT’S THE 
ULTIMATE 
TURNAROUND 
TOWN
THE SUNDAY TIMES, 22ND MARCH 2020

We were very proud when Altrincham was 
chosen as the best place to live in Britain 
earlier this year. The very next day the Prime 
Minister announced the start of the nationwide  
lockdown to address the Covid pandemic.

Since then we have experienced unprecedented 
changes to the life of our town, its businesses,  
and local people. 

We have been delighted to see footfall gradually 
starting to return to Altrincham. The town has 
already been used as a good example of high 
street recovery. We know that nationally people 
are staying close to home for their shopping and 
other needs. Our challenge now is to build on that, 
to address the many challenges still facing local  
businesses, to react to the ever-changing 
pandemic situation and to sustain the momentum  
of the first five years of the Altrincham BID.
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Our research indicates 
that during and after 

the coronavirus lockdown, 
local high streets have been 
people’s lifeline for essential 
retail and services and as a 
gateway to local parks and 
greenspace. People are  
rediscovering their local areas 
and rethinking what they 
want from their high streets. 

 
PROFESSOR CATHY 
PARKER  
Institute of Place Management
3rd September 2020

TOGETHER  
WE’VE  
MADE  
THINGS  
HAPPEN
Altrincham BID was established in 2016  
as the result of a resounding YES vote  
by town centre businesses. It was founded 
by local businesses for local businesses. 

The BID Board is made up of volunteer representatives 
of those businesses, together with others from  
partners such as Trafford Council and Transport 
for Greater Manchester. The BID’s first Business 
Plan was developed following on from consultation 
with the businesses to identify the key issues and 
challenges facing the town centre from 2016 – 2021. 

There were 3 priority themes:

EXPERIENCE
REDISCOVER 
BUSINESS
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EXPERIENCE ALTRINCHAM

WE DELIVERED:
 
Sustained year-on-year growth in footfall 
supported by an annual event programme

Positive regional and national  
PR for the town and its  
businesses

Strong engagement and  
growth on social media

15K+ followers

YOU SAID:
 Local people and others needed more 
reasons to come to the town centre. 
Encouraging increased footfall and spend 
was a major priority 

 Altrincham needed a strong identity  
and a major public profile

 The town needed a high quality  
and varied events programme

2015
6.2m

6.4m

6.6m

6.8m

7.0m

7.2m

7.4m

7.6m

7.8m

2016 2017 2018 2019

ALTRINCHAM ANNUAL FOOTFALL

ALTRINCHAM HAS  
BEEN THE TOP  
PERFORMING TOWN  
IN SPRINGBOARD’S  
MARKET TOWN  
INDEX OVER THE  
PAST FIVE YEARS.  
IT’S A GREAT  
ACHIEVEMENT. 

DIANE WEHRLE 
Marketing and Insights Director  
Springboard

FEATURED 
ON

AVERAGE 
REACH OF 50K

 
PER WEEK

Source: Springboard
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AN ANNUAL PROGRAMME OF EVENTS INCLUDING 
GOOSE GREEN FESTIVAL, CHRISTMAS LIGHTS 
SWITCH-ON, LANTERN PARADE, CAROLS FROM 
KINGS COURT, HALLOWEEN AND EASTER 
HOLIDAY ACTIVITY. AS WELL AS THE ABILITY  
TO RESPOND TO OPPORTUNITIES LIKE THE TOUR 
OF BRITAIN AND HIGH STREET PERFECT DAY.

THE PILOT FOR THE GOVERNMENT’S HIGH STREET 
PERFECT DAY PROJECT

Best ever attendance in 2019

9,000 visitors over the Sat & Sun

19.7% Footfall Increase

Over 1,500 Community members 
involved in Christmas Events

48,000 visitors to the town  
on Switch-on Day 2018

CHRISTMAS EVENTSGOOSE GREEN 
FESTIVAL

NATIONAL TV AND 
RADIO COVERAGE

PIECES OF  
PR COVERAGE

HUGE SPIKE IN SOCIAL 
MEDIA ENGAGEMENT 
IN #ALTRINCHAM 
CONVERSATIONS

PR TOTAL REACH
MILLION

23

27
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INCREDIBLE TOWN CENTRE ACTIVITY FOR THE 
OVO TOUR OF BRITAIN CYCLE RACE TO ENSURE 
MAXIMUM DWELL TIME FOR THE VISITORS 
ENJOYING THE START OF THE RACE

GLOBAL TV AUDIENCE

BUSIEST DAY SINCE FOOTFALL 
HAS BEEN RECORDED

VISITORS THROUGH THE DAY

MILLION

50K

30

TARGETED PROMOTIONAL CAMPAIGNS AND 
POWERFUL VIDEOS PRODUCED EXCLUSIVELY  
TO SHOWCASE THE TOWN’S BUSINESSES,  
TO ATTRACT BOTH LOCAL PEOPLE AND  
VISITORS INTO THE TOWN TO USE SHOPS, 
SERVICES AND FACILITIES
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VIDEOS CAMPAIGNS

VOTE YES WHEN YOUR VOTING PAPERS ARRIVE 
FOR THE BID TO CONTINUE SOCIAL MEDIA 
SUPPORT AND PROMOTIONAL CAMPAIGNS  
FOR YOUR BUSINESS



14

REDISCOVER ALTRINCHAM

A programme of deep cleaning 
throughout the town 

Regular litter picking of the 
unadopted areas, the alleys 
and ginnels in the town, and 
support for voluntary town 
wide litter picks 

Support for the town wide 
planting schemes and funding 
of planters on the lampposts, 
railings at the interchange,  
two on George Street and  
Old Market Place 

Tree lights including Lloyd 
Street, Stamford New Road, 
The Downs, Goose Green  
and other parts of the town

An annual town wide 
Christmas lighting scheme

A reduction in vacant units.  
The BID’s PR activity supported 
the demand for units in 
Altrincham which meant a 
reduction in vacant units, from 
the highest in the UK to well 
below the national average

Quietways walking routes

WE DELIVERED:YOU SAID:
Put the heart back 
into the town centre 
and make it more 
welcoming

Reduce vacant units

Improve public 
realm and 
accessibility

2011 2012 2013 2014 2015 2016 2017 2018 2019
0

5

10

15

20

25

30

There will always  
be closures but there  
is now strong  
competition when  
a unit becomes empty.  
This makes the town  
centre a much more  
attractive and  
welcoming place  
to spend time and  
provides a wider  
choice of shops and  
services for local  
people, visitors  
and workers.

ALTRINCHAM ANNUAL VACANCY RATE

VOTE YES WHEN YOUR VOTING PAPERS ARRIVE  
FOR THE BID TO CONTINUE THE PROGRAMME  
OF DEEP CLEANING, PLANTING AND TREE LIGHTING

Source: Trafford Council
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TREE LIGHTING

PLANTING

DEEP CLEANING

CHRISTMAS LIGHTS
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THE BID HAS WORKED ON MANY ASPECTS  
OF ACCESSIBILITY FOR BOTH LOCAL PEOPLE  
AND VISITORS. 

SUCCESSFULLY 
LOBBIED FOR 
REDUCTIONS  
IN PARKING 
CHARGES

DEVELOPED  
WALKING 
ROUTES

PROVIDED 
TOWN MAP 
AT THE 
INTERCHANGE

LAUNCHED 
EXPLORE  
ALTRINCHAM 
TOURS

ESTABLISHED 
ALTRINCHAM  
BUSINESS 
WALKING 
AND CYCLING 
GROUP

Meet outside the Waterside Arts Centre (M33 7ZF)

Join Bridgewater Way (the canal 
pathway). With the Waterside behind you 
turn right along Bridgewater Way

Continue until Park Road Bridge (Nelson House 
on your right) take the steps up to Park Road

At the top of the steps turn right, cross Park 
Road Bridge and turn right onto Canal Road

Follow Canal Road and turn left 
onto Deansgate Lane

Then turn right onto Tannery Way

Right onto Holdsworth Avenue

Then turn left on the alleyway towards 
Navigation Recreation Ground (Rec)

Turn left and follow the pathway 
through Navigation Rec

Exit Navigation Rec through the 
carpark onto Gladstone Road

Turn left onto Navigation Road and 
cross where there is a central island. 
Then walk down Grosvenor Rd

Follow Grosvenor Road all the 
way to Barrington Road

Turn left onto Barrington Road which 
becomes Stamford New Rd

Use the pedestrian crossing outside Altrincham 
Interchange to arrive in to Altrincham

From Altrincham Interchange continue on 
Stamford New Rd and turn right onto Cross St

SALE TO ALTRINCHAM
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Why not join a walking group to Altrincham 
on Saturday 14th September to enjoy the 
OVO Energy Tour of Britain cycle race?
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Altrincham is hosting the ‘start’ of the final 
stage of the OVO Energy Tour of Britain 
Cycle Race on Saturday 14th September.

A walking group will be leaving Sale Waterside 
at 08:15 to walk on a ‘Quietway’ to Altrincham.

• Each walking group will be accompanied by 
a trained walk leader

• All participants walk at their own risk and will 
be asked to sign a disclaimer form

• Guardians are responsible for children in their 
care at all times

• Wear weather appropriate clothing and 
footwear

• Please take extra care when walking along 
Bridgewater Way (the canal pathway)

• When crossing roads please take extra care 
and only cross when safe to do so

• If you must leave the group prior to arriving 
in Altrincham please let the walk leader know

• Please bring drinking water with you

• All participants must be comfortable walking 
Approximately 3.3 miles

• Approximate walk time 75 minutes

 

There will be a jam packed day of 
entertainment in the town! 

  
You can then make your own way back on 

foot or by the Metrolink/bus from Altrincham 
Interchange (More info: tfgm.com)

For more information visit: 

ALTRINCHAMUNLIMITED.CO.UK
 

START

ALTRINCHAM

SALE

Lower 
Market

Altrincham 
Interchange

O
ak

fi
el

d 
Rd

Altrincham Unlimited @AltrinchamBID @Altrincham_unlimited
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IN 2018 THE BID LED ON THE AWARD SUBMISSION 
AND JUDGING DAY WHEN ALTRINCHAM WON 
ENGLAND’S CHAMPION HIGH STREET IN THE  
GREAT BRITISH HIGH STREET AWARDS

The award represented yet more recognition  
for Altrincham, which only a few years before 
had been labelled the UK’s “ghost town” 
because of the high number of vacant  
shop units. 

The Great British High Street Awards, run  
by the Ministry of Housing, Communities  
& Local Government, celebrate the best  
town centres across the UK and Altrincham  
was one of 26 finalists for the Champion High 
Street award and the only North West town  

to be nominated. Altrincham beat 12 other finalists 
in the England category to the prize. The judges 
particularly recognised Altrincham for its “ongoing 
events throughout the year to drive footfall to the 
local high street”.



Led by the BID, the united voice of over 500 local 
businesses ensures that it is now heard when needed. 
A very good example of this was when the BID 
influenced Trafford Council to reduce proposed  
car parking charges in 2018.

Altrincham has become a much sought-after  
location for businesses of all types. This is despite  
the loss of some national retail chains, but the  
growth of the independent and ‘experience’ sector 
has given the town a unique identity. With a widely 
recognised attractive environment, workers want  
to be employed in Altrincham and new businesses 
want to locate their offices here.

BUSINESS ALTRINCHAM

WE DELIVERED:YOU SAID:
Make the town a desirable business 
location and improve the working 
experience in the town centre

Create a strong, connected business 
community

An influential, collective voice was needed 
for the town centre and its businesses – 
to lead, network, negotiate and lobby  
on their behalf

A town which has become a much sought 
after location for businesses of all types

A united voice for businesses

Events and training programmes 

Business networking opportunities  
for the town

Business savings through joint procurement
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By offering events, training programmes and 
various schemes, the BID provides the opportunity 
of information, help and support to all businesses  
in the town centre. From social media training, 
help in reducing overheads to sharing relevant 
sector specific updates, the BID is now an ongoing 
support hub for businesses large and small.

VOTE YES WHEN YOUR VOTING PAPERS ARRIVE 
FOR THE BID TO CONTINUE TO SUPPORT BUSINESS

In 2019 our BID Manager was chosen as 
“Inspirational Leader of the Year’ by the Association 
of Town and City Management. She has also been 
asked to be a judge for the Great British High Street 
awards and has been invited to speak at numerous 
conferences and workshops. This has included 
advising central government on high street policy.

15  

INTERNATIONAL 
AND UK HEAD 
OFFICES ARE  

NOW LOCATED  
IN ALTRINCHAM
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The ballot for our next five-year BID  
term is taking place at an unprecedented  
time of uncertainty for our town.  

The circumstances brought about by  
the Covid pandemic means that we are  
in a continuously changing situation  
and must be ready to adapt quickly  
as that situation develops.  
 
Altrincham, its businesses, and other  
partners need to be in a strong position  
to keep working together on a recovery  
plan and to ensure we are properly  
equipped to move forwards  
and upwards once again.

THE BID’S 
PLAN FOR 
2021-2026

VOTE YES WHEN YOUR VOTING PAPERS ARRIVE  
TO CONTINUE THE WORK OF THE BID

20 21

VOTE YES FOR  
THE BID TO CONTINUE  
FOR ANOTHER FIVE YEARS

VOTE YES VOTE NO

CHRISTMAS  
LIGHTING SCHEME

CHRISTMAS LIGHTS  
SWITCH-ON EVENT                                                        

DEEP CLEANING    

ANNUAL EVENT 
PROGRAMME                                                             

TREE LIGHTS                                                                                  

PLANTING                                                                                                     

PROMOTIONAL  
CAMPAIGNS                                                                        

ONE-OFF EVENT  
OPPORTUNITIES                                                                

 
A STRONG VOICE  
FOR THE TOWN

 
 
A 5-YEAR PLAN 
                                                    

 
AN EXPERIENCED BID  
WORKING FOR YOU

NO CHRISTMAS  
 LIGHTING SCHEME 

NO CHRISTMAS LIGHTS 
 SWITCH-ON EVENT

NO DEEP CLEANING

NO ANNUAL EVENT    
 PROGRAMME

NO TREE LIGHTS

NO PLANTING

NO PROMOTIONAL  
 CAMPAIGNS

NO DEDICATED ORGANISATION  
 TO LEAD ON EVENT   
 OPPORTUNITIES

NO ELECTED, INDEPENDENTLY  
  GOVERNED BUSINESS  

ORGANISATION TO  
PROVIDE A STRONG VOICE

NO 5-YEAR PLAN WITH THE   
   FLEXIBILITY TO RESPOND  

TO CHANGING NEEDS

NO EXPERIENCED EVENTS  
  AND PLACE MAKING 

PROFESSIONALS  
WORKING FOR YOU

It is crucial that you VOTE YES in the ballot to continue for a further term. 
The present situation is difficult enough but without a recovery strategy, 
a funded Business Plan for the future and a BID to lead and deliver it – our 
town will face difficulties on a scale never experienced before.



FEBRUARY
BID Reballot Newsletter Issue 1 distributed,  
by email and hand delivered, to inform BID levy 
paying businesses about the ballot and to invite  
them to contribute to the Business Plan

Initial BID survey of levy paying businesses  
to canvass opinion and identify priorities 

Reballot workshop to further canvass opinions  
and provide an opportunity for BID businesses  
to feed into the Business Plan

MARCH
Extensive follow-up meetings and  
face-to-face surveys completed

Original July ballot date postponed  
due to Covid-19

SEPTEMBER 

BID Reballot Newsletter Issue 2 distributed,  
by email and hand delivered, to inform BID 
businesses about the new ballot date and  
to invite them to share their new priorities.  
Post March lock-down survey of levy paying  
businesses to identify changed priorities

OCTOBER 

Draft Business Plan uploaded to website

Press Coverage and launch of Business  
Plan including a virtual event which all  
BID businesses are invited to attend

Notification of Ballot

Ballot paper sent to all BID businesses

NOVEMBER 

Vote needs to be received by 27th November

Ballot announcement 30th November

REBALLOT  
TIMELINE 2020

This Business Plan for the next five 
years has been shaped by you –  
the businesses who are fundamental 
to the success of Altrincham  
town centre.

We have consulted extensively with 
business owners and managers across  
all sectors to be sure that your views  
are heard.

Many of you completed detailed face- 
to-face surveys earlier in the year, giving 
us clear direction on your priorities for 
Altrincham and for your businesses. 

This was before lockdown and since 
then many of you have also completed a 
further survey to allow you to contribute 
your current priorities.

THE  
CONSULTATION
SHAPING THE NEW 
BUSINESS PLAN

YOUR  
PRIORITIES 
All of this information has 
contributed to the development 
of our Business Plan for the next 
five years. The BID’s proposals are 
outlined below and following a 
successful YES vote in November 
we will immediately begin to 
deliver those proposals.

The BID and voluntary Board will  
be proud to represent the Altrincham 
business community for a further  
term and are eager to make our  
town an even more rewarding  
place to do business.

22 23

Forget city-centre suppers – 
neighbourhood restaurants could be 
the future of eating out

Daily Telegraph – 18th September 2020

The pandemic has brought forward 
changes that usually take years to 
occur, instead of “how long is the 
commute” people are asking  “Do I 
live within walking distance of the 
services I need – like food, green space, 
healthcare, schools and childcare”.

Mark Robinson,  
High Streets Task Force Chair – September 2020

To build on the town’s accessibility  
working with members of the BID’s 
Business Walking and Cycling Group, 
promoting active travel. We will also 
continue to support and monitor parking 
availability and charges in the town.

To strengthen the existing Altrincham 
Together Business Task Force which 
includes representatives from the 
business community, Trafford Council 
and others. The aim of this group will be 
to continue to keep abreast of the latest 
information regarding Covid, to pass this 
on to businesses where appropriate and to 
help implement anything that is required. 
Businesses will be able to contact the 
group to report issues or ask questions.

To continue with ‘Keep Local’ campaigns  
as it is clear that people are changing their  
habits and staying closer to home for  
shopping, services and leisure.

To apply for grants and funding 
opportunities as they become available

We do not know how long the Covid pandemic 
will continue to dominate our lives and activities. 
However, it is clear that it will have a significant 
impact on our town, its businesses, the local  
community and visitors for the foreseeable future. 

It is therefore vital that the business community 
is in a position to address the ever-changing 
situation and that as a town, we are equipped 
to bring Altrincham through this period 
successfully. Because of the uncertainty,  
any plans must be flexible enough to allow  
for unforeseen changes. 

THROUGH THE CONSULTATION, YOU  
IDENTIFIED THE FOLLOWING DISTINCT THEMES 
WHICH THE BUSINESS PLAN FALLS INTO:

COVID AND ALTRINCHAM

ENHANCE ALTRINCHAM

CREATIVE ALTRINCHAM

SUPPORT ALTRINCHAM

PROMOTE ALTRINCHAM

WE PROPOSE:

COVID AND  
ALTRINCHAM



Your responses to our surveys make it clear 
that events and activities are very important 
to you.  A varied events programme is key to 
Altrincham’s vibrant image and events have  
a huge impact on footfall and visitor spend. 

Many town centres put on events, but 
Altrincham’s high profile means that anything 
happening in the town must be of the utmost 
quality, professionally delivered and safe. With 
such large numbers of visitors, detailed risk 
assessment and safe management always  
form an important part of any event planning 
but are particularly crucial at this time to take 
account of social distancing. 

To develop a year-round programme  
of events aimed at bringing both local 
people and visitors to the town centre.

The programme will include key regular 
events such as the Christmas lights switch-
on, which we will continue to improve and 
develop, as well as responding to one-off 
opportunities which reflect Altrincham’s 
profile as a town with a unique identity.

We will seek to bring outside events  
to the town including major sports and 
other events. The Tour of Britain cycle 
race last year showed that the town can 
accommodate such events and that  
they bring a huge number of visitors.

We will work with local creative businesses 
and industries to find ways to use and 
promote local creative talent for example, 
Altrincham Design Week. 

Over the last five years the BID has undertaken 
a wide range of activities to improve the 
town centre experience. It is clear from  
your feedback that the street deep  
cleaning is a major priority, together  
with floral planters and litter clearing.  

Over the next five years we will focus on making 
Altrincham a cleaner, greener place to work 
in and visit. We will continue with our existing 
activities but will also develop innovative projects 
to make our town an even more attractive place  
to spend time and do business in. 

To continue the ongoing programme  
of deep street cleaning. We will actively 
liaise with the various bodies responsible  
for litter, to ensure the town centre is kept 
clean and tidy. This will include supporting 
the work of voluntary community group 
‘Our Altrincham’. To date this group of local 
volunteers have cleared more than 3,000 
bags of litter from the town centre.

Work with ‘Altrincham in Bloom’ and others 
to maintain the floral displays in the town 
centre throughout the year. We will also build 
on the relationship with the Royal Horticultural 
Society to bring activity to Altrincham, to 
encourage visitors to the town during the  
RHS Tatton Park Flower Show.

Work with Trafford Council, developers 
and others to create more attractive 
areas to sit within the town centre.  
This will include building on the  
increased use of pavement space  
outside cafes introduced, with our 
support, as part of the response  
to the current Covid situation.

Work on wayfinding and making 
Altrincham more visitor friendly. 
There is still a need for vastly improved 
signposting, and this will be a priority, 
including innovative use of digital 
technology.

We will continue to provide an attractive 
Christmas lights scheme which will be 
developed for the start of the new BID term. 
The BID will work with all businesses  
to make Altrincham a must visit destination 
over the Christmas period. 

We will work with relevant individuals and 
organisations to investigate how we can 
make Altrincham more environmentally 
friendly – a cleaner, greener town centre. 
We will continue to clean the alleys and 
ginnels in the town centre and will look 
at the creative opportunities for these 
unique pathways and look at how they 
can be made more attractive to improve 
connectivity. 

We will seek to work with landowners, 
developers and others on areas of 
the town centre that are in line for 
redevelopment or where we feel it is 
needed. The views of the existing business 
community should always form part of any 
discussions of this sort.
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ENHANCE  
ALTRINCHAM

WE PROPOSE:

WE PROPOSE:

CREATIVE 
ALTRINCHAM



The principal purpose of a Business 
Improvement District is to support the 
business community in the BID area.  
This obviously involves a huge range  
of activities – in particular helping to ensure 
an attractive town centre that people want  
to visit, and professional PR and marketing  
to increase and develop the profile  
of the town. 

However, a major role for the BID is to provide 
a strong voice for the business community as a 
whole and to make sure that voice is heard when 
needed. The BID also has essential strong links with 
the organisations and individuals who can affect  
the business environment. This ensures that there  
is a direct line from the businesses, a line that  
would not exist without the BID. 

To support and assist town centre 
businesses with the special requirements 
needed throughout the Covid recovery 
period.

To continue to be the strongest voice  
for the Altrincham business community.

To work more closely with specific sectors 
of the business community in order to 
better represent them and more widely 
promote them.

To build on the various forums for specific  
parts of the business community to 
ensure better and more regular two-way 
communication.

Already established groups, forums  
and meetings include:

 
-  Town Centre Management

-  Town Centre Retail Security

-  Altrincham Business Walking & Cycling

-  Altrincham Together Business  
    Task Force

-  Goose Green Festival

-  Retail Forum

-  Mayor of Greater Manchester 
    Networking 

To be set-up:
 

-  Purple Flag Night-time Economy

 
To promote areas of the town centre  
offer and see how we can better assist  
and market them. For instance, we intend 
to work with Greater Manchester’s Night-
Time Economy Advisor to further develop 
and promote this growing area of leisure 
provision. This will include seeking Purple 
Flag accreditation – awarded for excellence 
in managing the evening and night time 
economy. This will demonstrate to all that  
our town centre offers an entertaining, diverse, 
safe and enjoyable night out .

To continue to provide a cost saving  
service for BID businesses through  
joint procurement.

To encourage local businesses across 
all sectors to work together on events, 
campaigns and projects to demonstrate  
the strength and partnership within  
the community.
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SUPPORT 
ALTRINCHAM

WE PROPOSE:

PR and Marketing are perhaps the most 
important part of a BID’s role. No matter 
how attractive a place is or how good and 
varied the town centre offer – if you don’t 
get the message out far and wide the town 
will not be a success.
 
There are many parts to the strategy that 
is required – creating an image and profile 
for a town takes significant time and careful 
consideration of what you want to achieve. 
There are very different target markets – from 
information for local people through to potential 
business investors – all need a different approach. 

To build on a profile once established you  
need to promote more widely, at regional  
and national level. Most importantly, promotion  
is a continuous process if the success of the  
town and its businesses is to be maintained  
and improved. The current Covid situation  
has placed very specific PR needs to assist 
recovery for Altrincham town centre and  
the business community. 

To continue developing the marketing 
strategy to specifically address the ongoing 
recovery of the town centre from the impact 
of the Covid pandemic.

To further position Altrincham as a model  
for high street recovery.

To continue the work of the last five years  
in building up and adding to the high profile/
image of Altrincham, locally, regionally  
and nationally.

To ensure all promotional materials are 
of the highest quality and professionally 
produced.

To further the use of social media and 
other popular well used channels to achieve 
the widest audience for information about the 
town and its business offer.

To create a dedicated, easily accessible 
“Visit Altrincham” website. This is urgently 

needed to ensure the fullest, most up to date 
information about the town is available  
to potential visitors and others.

To react to all relevant opportunities to put 
Altrincham in the public eye, including all 
press and media outlets.
 
To further build on Altrincham Unlimited as  
an example of a very successful BID that so 
far has achieved all that it promised and more.

VALUE OF A SMILE 

OFFICE DOGS OF ALTRINCHAM
 
 

LOVE MOSS LANE

PROMOTE 
ALTRINCHAM

WE PROPOSE:

EXAMPLES OF PREVIOUS CAMPAIGNS:
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I have a long heritage 
with Altrincham 

established in 1992. Changing 
and enhancing what was an 
already strong business into  
a new and exciting venture,  
the BID was really welcoming.  
It’s great to know there is 
a dedicated support to the 
businesses in the town and 
that is why I will be voting 
YES. 
 
MARK  
BOA 
Boa Hair

The high-quality 
business and 

networking events organised 
by the BID, such as the Andy 
Burnham event, are hugely 
beneficial to a business  
like mine, this is why we  
will be voting YES.
 
SARAH  
HEALEY
Capstone Financial

It’s great to know  
the BID are there 

when I need business  
support that is why I’ll  
be voting YES. 
 
LOUISE  
DUERR 
Gift+Home

Our business has 
taken part in lots  

of family activities organised 
by the BID which generate 
footfall, that is why we will  
be voting YES. 
 
JARROD  
HOMER
Waterstones

We love working  
with the BID and  

the support they have  
given to the night-time 
economy in the town  
has been very much 
appreciated, so that’s  
why we’ll be voting  
a HUGE YES.

JO  
VANDERHOOK &

JOS  
MILLS 
The Con Club

We wanted lights  
in the trees next  

to our business and the BID 
made this possible and this  
is why we will be voting  
YES. 
 
JUSTIN  
ORANGE
Toast

As a business owner 
in the town, it’s great 

to know there is a collective 
voice to represent us, that’s 
why I’ll be voting YES. 
 
PALANI 
KANDASWAMY 
Mailboxes Etc.

Goose Green Festival  
is a highlight for us, 

the BID’s events management  
and professionalism is spot 
on. The festival gets better 
and better each year so that 
is why I will be voting YES. 
 
ANTHONY 
PROPHET
The Green Room

Altrincham BID  
have given incredible 

support to my business and 
are fundamental to making 
Altrincham a vibrant place  
for people to visit, I really 
believe the town will go 
backwards without the  
work of the BID and that’s 
why I’ll be voting YES. 

CHRIS  
TAYLOR 
Gran T’s Coffee House

The social media 
support from the  

BID and getting involved  
with different campaigns  
has given our business  
great exposure, so let’s  
do this…vote YES. 
 
JUSTIN  
OROZCO 
California Coffee and Wine

The BID is all about  
working in partnership. 

All businesses now more than 
ever need to work together 
to support each other that  
is why we will be voting  
YES. 
 
DAVID  
MENON
Informed Solutions

The support for  
the businesses  

on Moss Lane with the  
‘Love Moss Lane’  
Campaign has been 
outstanding that is why  
I’ll be voting YES. 
 
OLIVER  
STANION
Moss Studio-Store

We love being  
part of the town’s 

community and taking part  
in all the events, that is why 
we will be voting YES. 
 
CATHERINE  
RHUN
Orangetheory Fitness

We love taking 
part in the window 

competitions which raise  
the profile of our business, 
this is why we will be  
voting YES. 
 
DASHA 
MCFARLAND
Tile by Tile

We support the 
BID (The Business 

Improvement District of 
Altrincham) & Altrincham 
Unlimited, for their efforts  
to keep Altrincham busy  
and successful; this is why  
we will be voting YES. 
 
JON 
MORRISON
Morrison Property  
Services

With the BID’s help 
we’ve saved many 

times our levy fee, across 
energy costs, telecoms bills, 
and merchant account (card) 
fees. For this continued 
support we will be voting 
YES. 
 
MARK  
HOPE
BrightNewMe



HOW WILL THE BID  
BE RUN? 
Altrincham Unlimited was set up by 
local businesses in 2016 as a Business 
Improvement District (The BID) – a 
business-led, not-for-profit company 
representing, serving, and working to 
improve the area for business, visitors,  
and residents.

Altrincham BID Ltd is incorporated as a not- 
for-profit company limited by guarantee.  
The company’s Memorandum and Articles  
of Association and copies of audited accounts 
are available on request.

MEASURING 
PERFORMANCE
Altrincham BID is accountable to 
businesses paying the levy. The results  
are measured through the following  
Key Performance Indicators:

Customer satisfaction and business surveys

Financial savings to businesses

Footfall statistics

Social media followers and reach

Media coverage

Newsletter open rates and click throughs

High street vacancy rates

BASELINE AND 
OPERATING 
AGREEMENT
Formal agreements are signed with Trafford 
Council to provide a clear understanding  
of baseline services provided by Trafford 
Council, this allows Altrincham BID to only 
provide services above and beyond those 
already provided by the Council and  
agreed by the BID Board.

This agreement is available on  
www.altrinchamunlimited.co.uk  
or on request.

HOW WE 
COMMUNICATE  
WITH YOU
The BID produces monthly newsletters,  
that are delivered by hand and via email,  
to keep all businesses informed of projects, 
opportunities and services to promote  
their business. 

You can also find updates and information  
on all of the BID’s social media platforms.
 
Follow Altrincham BID:
 
       Altrincham Unlimited

       @AltrinchamBID

       @altrinchamunlimited

       @altrincham_unlimited 

The newsletters also keep the businesses 
informed about networking events and town-wide 
updates e.g. roadworks and parking.  

We will return to holding regular networking events 
and workshops face-to-face when it is safe  
to do so. All events are hosted online currently.  

The BID holds an Annual General Meeting  
that members of the BID company are entitled  
to attend where they can ask questions and look 
in detail at the annual statutory accounts. 

MEMBERSHIP 
ORGANISATIONS  
AND GOVERNANCE
Altrincham BID holds membership with the BID  
Foundation, the Association of Town and City  
Management and the Institute of Place Management.  
These organisations lobby on behalf of their 
members, provide guidance and support, and share 
best practice. 

Altrincham BID provides a high return  
on investment for BID levy payers,  
communicates effectively  
and has strong governance  
by our Board of Directors.
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VOTE YES WHEN YOUR VOTING PAPERS ARRIVE  
FOR THE BID, AN ORGANISATION WITH AN  
INDEPENDENT BOARD, RUN BY BUSINESSES  
FOR BUSINESSES

THE PROPOSAL
The Altrincham BID Board is made up of  
voluntary representatives of the Altrincham 
town centre business community. Board members 
represent each businesses sector and are available 
should businesses wish to discuss BID activity.  
There is a regular review of Board members and the 
Chair welcomes requests from all BID levy paying 
businesses who are interested in joining the Board. 

They meet every eight weeks to oversee  
the activity of the BID. They approve  
the annual budget and delivery plan  
to improve Altrincham for businesses.

 

Trafford Council and Transport for  
Greater Manchester are also co-opted  
members of the Board.

The Board structure is designed to give  
town centre businesses a say on project 
development, delivery and day to day issues. 
Altrincham BID employs a BID Business 
Development Manager who is responsible  
to the Board and will oversee the projects  
and services in this Business Plan.

Accounts are independently prepared  
and the statutory accounts are available  
on request. 

A BOARD THAT REPRESENTS  
ALTRINCHAM BUSINESSES

THE BID BOARD

THE BID TEAM

EWEN  
MILLER 

BID Board Chair 
Calderpeel Architects

PAUL  
DEY 

Kings Court

ANDREW 
HORRIDGE
Marks & Spencer

SIMON  
VARDY
Sim Trava

ELIZABETH  
FAULKNER
BID Business 
Development 

MARTIN DUFF
BID Board Vice Chair 
Randalls Jewellers & 
Randalls Gifts

TINA  
DOYLE
Stamford Quarter

JENNIFER  
JAMESON 
Jameson & Partners 
Estate Agents

PHILIPPA  
WRIGHT 

McHale & Co  
Solicitors

KATE  
GERBICH 

Events and 
Communications

CLODAGH  
BUCKLEY
Transport for  
Greater Manchester

SAMIT  
GUPTA 

TaxAssist  
Accountants

SCOTT  
MCDONALD 

Best Western  
Cresta Court Hotel

CLLR. JAMES  
WRIGHT
Trafford Council

JO  
CHANDRAMANI
Assistant  
(part-time freelance)
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FINANCIAL ARRANGEMENTS
Altrincham BID is accountable to the  
businesses paying the BID levy.

The Altrincham BID Board will approve, in advance, 
an annual budget for the BID for each financial year

Altrincham BID will produce annual accounts  
for each financial year and these will be available  
to all BID levy payers and the Local Authority.  
These will be presented at Altrincham BID’s Annual 
General Meeting

Altrincham BID will not be able to operate at a deficit 
or incur liabilities that come into effect after the 
operational period i.e. after March 2026

The BID Board will decide how any unspent additional 
income should be utilised

 
All budgets include a 5% contingency reserve to take 
into account any unexpected shortfall

Any redistribution of funds among all projects within 
the total annual programme budget will require BID 
Board approval

The number of hereditaments is 508

The income figure is based on a BID levy collection 
rate of 96%

Income is based on levy collection and does not 
include additional income such as grant funding  
or voluntary contributions that may be secured over 
the lifetime of the BID



The amount paid by each business annually 
to fund Altrincham BID’s projects and events 
programme is determined by the BID levy 
rules and these are summarised below.  

 
1.  If the majority of businesses voting in the ballot vote  

‘yes’, both by number and by collective rateable value, 
the 2nd term of Altrincham BID will formally begin on  
1st April 2021 for a five-year term to March 31st 2026.

2.  The occupier of each hereditament (rateable premises) 
will be charged an annual levy based on 1.688% of 
its rateable value. The levy will be fixed for the first 
two years, to reflect the current challenging trading 
environment due to Covid after which it will increase  
by 2% each year to allow for inflation. 

3.  Hereditaments will be charged at 2017 rateable values  
for the lifetime of the BID for five years from 1st April 2021.  
The exception is where new properties come into the 
ratings list, or mergers or splits occur, after the next 
national revaluation (due to come into force in 2021). 
Those businesses would be charged based on their 
ratings at that time.

4.  Hereditaments with a rateable value of less than £7,000 
will be exempt from the BID levy. If your property falls 
below £7,000 during the 2021 revaluation you will still  
be liable to pay the BID levy up to 2025/26, as the levy  
is based on the 2017 ratings list (see point 3).

5.  NHS GP practices and NHS hospitals, advertising 
hoardings, telephone masts and ATMs will be exempt 
from the BID levy.

6.  Ratepayers will receive a single bill for the BID levy at  
the start of the relevant financial year, and the levy must 
be paid by the 30th April each year.

7.  The BID levy will not be affected by the Government 
small business rate relief scheme. 

8.  If a ratepayer moves or sells a property during the course  
of the year, there will be no refund on any part of the  
levy paid.

9.  Where a property is empty or untenanted, or being 
refurbished by the property owner, the levy liability  
will transfer to the property owner.

10.  There will be no discount for shopping centre tenants, or 
hereditaments given discretionary relief or for charities.  
This is because all Altrincham businesses have an equal 
need for improvements in the way the town centre is run.

11.  No individual ratepayer shall pay more than £15,000 per 
annum, irrespective of how many properties they own.

12.  Businesses below the £7,000 threshold or outside  
the BID boundary may make a voluntary contribution.

13.  Under BID regulations, the BID levy will be collected by 
Trafford Council annually. These arrangements will be 
formalised in an operating agreement signed by both parties. 
The council charges a fee of c. £8K for BID levy collection  
and will reimburse BID levies to the Altrincham BID company 
on a monthly basis.

BID LEVY 
RULES
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WHO WILL PAY AND  
HOW MUCH WILL  
IT COST?

As a levy payer you will be required  
to pay one annual payment towards  
the BID each year, for five years,  
starting on 1st April 2021.

This payment will be calculated at 1.688%  
of the rateable value for each individual 
property. This has been held at the 2020  
rate because of the business operating 
challenges created by Covid. This rate will 
remain the same until 2023 when a small 
increase of 2% will be applied each year.  
Most businesses will pay a lower levy in the 
next five years than they currently do, due  
to a reduction in rateable values.  

The levy will be collected by Trafford Council, 
the easiest and most cost-effective method 
due to the existing business rates system.

You will be expected to pay the BID levy in  
one payment by the end of April each year, 
which will be collected by the Council and  
then transferred in full to the BID. 

The table below shows examples of how 
much you will pay for each of the first  
two years, based on your rateable value:

RATEABLE  
VALUE 

£7,000

£10,000

£20,000

£50,000

ANNUAL  
COST 

£118.16

£168.80

£337.60

£844

DAILY  
COST 

32p

46p

92p

£2.31

BUDGET

As a well established, award-winning 
BID, we aim to secure annual income  
of up to £26K on top of the BID levy 
payments through sponsorship, grants 
and voluntary contributions. 

WITHOUT THE BID  

£1.2M  
OF INVESTMENT  
WOULD DISAPPEAR

INCOME

BID LEVY* 
OTHER INCOME** 

EXPENDITURE

EVENTS 
PROJECTS 
MANAGEMENT  
 

FROM 2021-2026 THE ESTIMATED INCOME FROM THE BID 
LEVY TO BE SPENT ON PROJECTS AND EVENTS IN THE 
TOWN IS £1.2M.

 2021-22 
 

227,500 
5,000

232,500

 
90,500 
91,500 

46,000 

228,000

2022-23

 
 

227,500 
9,500

237,000

 
91,500 
91,500 

47,000 

230,000

2023-24

 
 

232,000 
12,000

244,000

 
93,000 
90,500 
46,500 

230,000

2024-25

 
 

236,500 
19,000 

255,500

 
94,500 
92,000 
47,500 

234,000

2025-26

 
 

241,000 
26,500

267,500

 
95,500 
113,500 
48,000 

257,000 

* This is a projected figure based on information available at time of going to print and is subject to change
** This figure includes income from Sponsorships, Voluntary contributions and unutilised surplus from previous years
                                                                                                                                                                                                                      

1. Levy is calculated at 1.688% of 2017 rateable values       

2. These levies are subjected to an annual inflation of 2% from year 3 (2023/24) onwards

3. Estimated levy collection is 96% of invoiced levy. This is based on historical collection rates

4.  Management costs including staff, legal and accountancy costs associated with running the BID, bills, office accommodation remain at or below 20%  
of the total annual expenditure which is budgeted in line with industry criteria

5.  Management salary costs, where appropriate, are shown within project costs reflecting our estimate of the time resource required for these projects, 
acknowledging that none of the projects or services can be delivered without a staffing resource

6. A contingency / reserve of 5% of invoiced levy is maintained throughout the plan

7.  Alterations policy – the BID projects and events, costs, time-scales and budgets can be altered subject to Board approval providing the changes fall 
within the income of the BID and meet BID objectives. This enables the BID to respond to changing demands of levy payers, the economic landscape  
and potential opportunities

8. BID boundary changes require an alteration ballot

9. BID levy rate changes require an alteration ballot



VOTE YES WHEN YOUR VOTING 
PAPERS ARRIVE FOR THE BID TO 
CONTINUE OUR PROGRAMME OF 
PROJECTS, EVENTS, MARKETING 
AND PROMOTION
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FAQs
 
AS A BID BUSINESS 
HOW WILL I GET 
MY SAY ON THE BID 
BUDGET?

The BID proposal and 
business plan has been 
put together following 
an extensive consultation 
process with BID levy 
paying businesses. All  
levy payers can share their 
thoughts and ideas with 
members of the BID team 
or BID Board at any time. 

 
SHOULDN’T  
THE COUNCIL  
BE PAYING  
FOR CHRISTMAS 
LIGHTS, PLANTING  
AND DEEP 
CLEANING?

The BID is an independent 
not-for-profit company 
and all the money raised 
for the BID is spent in the 
town centre. The baseline 
and operating agreement 
with Trafford Council  
ensures that the BID  
goes above and beyond 
Council services. 

 
HOW WILL  
THE BID BENEFIT 
MY BUSINESS?

The BID provides  
extra services to  
improve the trading 
environment. The BID 
brings in thousands  
of extra visitors through 
marketing and events  
and provides investment 
for key projects and 
services which go  
above and beyond 
the Council remit.

ASHLEY ROAD – Part  
(up to 23 odd & 26 even) 

BACK GRAFTON STREET 
– All

BRIDGE PLACE – All 

BREWERY STREET – All 

CENTRAL WAY – All 

CROSS STREET – All 

CHURCH STREET – Part  
(up to 36 even & Cresta Court) 

DENMARK STREET – All 

DUNHAM ROAD – Part  
(up to 3 odd & 10 even) 

GARDEN LANE – All 

GEORGE STREET – All 

GOOSE GREEN – All 

GRAFTON MALL – All 

GRAFTON STREET – All 

GREENWOOD STREET – All 

HIGH STREET – All 

KINGS COURT – All 

KINGSWAY – All 

LLOYD SQUARE – All 

LLOYD STREET – Part  
(Up to 7 odd & the street-
facing unit which  
is part of Sainsburys) 

MARKET STREET – All 

MOSS LANE – Part  
(Up to 15 odd & 4 even)

MOUNT TERRACE – All 

NEW STREET – (Car Park  
to rear of Regent Road only) 

OAKFIELD ROAD – Part 
(From and including  
Altair site and Altrincham 
Leisure Centre)

OLD MARKET PLACE – All

OXFORD ROAD – Part (Up 
to 15 odd & 12a even)

PETER STREET – All

POLICE STREET – All

POST OFFICE STREET – All 

RAILWAY STREET – All 

REGENT ROAD – Part  
(up to 35 odd & 30 even) 

SHAWS ROAD – All 

SPRINGFIELD ROAD – Part 
(1-11 odd only) 

STAMFORD NEW ROAD – All 

STAMFORD PASSAGE – All 

STAMFORD STREET – Part 
(all even, up to 29 odd)

STAMFORD WAY – All 

TABLEY COURT – All 

TABLEY MEWS – All 

THE CAUSEWAY – All 

THE DOWNS – Part  
(up to 31a / b odd & 30 even) 

THOMAS STREET – All 

VICTORIA STREET – All 

WOOD STREET – All 

WOODLANDS ROAD – 
Charter House

LIST OF  
STREETS
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VOTE YES FOR THE BID TO  
MAKE THINGS HAPPEN

NOTIFICATION OF BALLOT:  
FRIDAY 16TH OCTOBER

YOUR BALLOT PAPERS WILL BE SENT OUT ON:  
WEDNESDAY 28TH OCTOBER

YOUR VOTE NEEDS TO BE RECEIVED BY:  
FRIDAY 27TH NOVEMBER

THE RESULT WILL BE ANNOUNCED ON:  
MONDAY 30TH NOVEMBER 

PLEASE NOTE: YOU CAN ONLY VOTE BY POST. 
SIMPLY PUT A CROSS IN YOUR CHOSEN BOX, SIGN  

AND RETURN IN THE PRE-PAID ENVELOPE. 

ALTRINCHAM UNLIMITED

TEL: 0161 928 9100

EMAIL: INFO@ALTRINCHAMUNLIMITED.CO.UK

ALTRINCHAMUNLIMITED.CO.UK

Altr incham’s Business 
Improvement  D is t r ic t


