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MES SaGE FROM THE CHaIRMaN

I’m delighted to 
welcome you to the 
third annual report 
from Altrincham 
Unlimited, Altrincham’s 
Business Improvement 
District, funded by 
the businesses of 
Altrincham.

We’ve just completed year three 
of the BIDs initial five-year term 
and what a year! The BID has 
overwhelmingly delivered on its key 

objectives; increasing footfall, dwell 
time and spend per head whilst 
raising Altrincham’s profile locally, 
regionally and nationally.

The highlight was undoubtedly the 
town winning the Great British High 
Street Award for England. The win 
was of course the culmination of 
years of hard work by many, but I 
am nevertheless immensely proud 
of the BID Team who took the lead 
on the entry for the awards and 
the judging day in partnership with 
Trafford Council. Despite Storm 
Callum’s best efforts, the Great 
British High Street Judges were 
clearly impressed by our town. The 
media coverage around the award 
was phenomenal, not only was 
the town awash with TV crews on 
judging day but it has continued to 
be used as an example of positive 
town centre regeneration since. The 
third year has also seen a continuous 
stream of footfall driving events 
most notably, the Christmas Lights 
switch-on which achieved record 
breaking footfall with the busiest 
day ever for the town! Goose Green 

Festival, over the August bank 
holiday weekend, also achieved 
record footfall with more than ever 
attending the event on the Saturday.

Overall footfall for Altrincham was 
up in 2018 by 0.5% whilst the  
rest of the UK was down by 2.5%. 
Footfall in December, the most 
important trading time of the  
year in retail, was up by 3.6%  
on the previous year. 

The town centre has once again 
become an incredibly desirable 
place to do business and vacancy 
rates have continued to fall. The 
town has attracted some big new 
names including the Everyman 
cinema, Orangetheory Fitness and 
Søstrene Grene in recent months 
and, as Altrincham’s reputation 
continues to grow, not only retail 
but more businesses from the 
professional services sector are 
being drawn here. The current 
position of the town enables them 
to recruit and retain top quality staff 
in what has become an extremely 
attractive trading environment.
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LOOKING aHEaD
The evolution of the high street remains challenging 
but, with the united voice of over 500 businesses and 
the support of the Altrincham community, the ‘modern 
Market town’ looks set to go from strength to strength. 
Next year the BID plans to deliver an even more 
impressive programme of events, whilst also focusing 
in on the things that the businesses tell us are key 
priorities like the cleanliness of the town.

The BID will continue to fund the programme of 
intensive deep cleaning throughout the town started 
in 2018. Altrincham has also been chosen by Sir 
John Timpson, the Chair of the Government’s expert 
advisory panel on High Streets, to pilot the new town 
‘Perfect Day’ project. We will of course be doing 
everything possible to maintain the current momentum 
and will continue to work to protect the town’s trading 
environment for everyone.

EWEN MILLER
Chair 
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GREAT BRITISH HIGH 
STREET AWARD WIN

Altrincham was awarded 
the best high street in 
England in the Great 
British High Street 
Awards 2018.

The award represents yet more 
recognition for Altrincham, which 
only a few years ago was labelled 
the UK’s “ghost town” on account  
of its density of vacant shop units.

The Great British High Street Awards, 
run by the Ministry of Housing, 
Communities & Local Government 
and sponsored by Visa, celebrate the 
best town centres across the UK and 
Altrincham was one of 26 finalists 
for the Champion High Street award 
and the only North West town to be 
nominated. Altrincham beat 12 other 
finalists in the England category to 
the prize.

The judges particularly recognised 
Altrincham for its “ongoing events 
throughout the year to drive footfall 
to the local high street”.

RECORD FOOTFALL

VISITORS

VISITORS

HIGHLIGHTS

For the whole of the last 12 
months, Altrincham saw a positive 
increase in footfall of 0.5%, against 
an average decline for other UK 
town centres of -2.5%.

0.5%
0.5% equates to a positive 
increase in footfall of 40,000.

40,000
If each visitor had an average 
spend of £10 this would mean an 
additional £400,000 in the local 
economy.

£400,000

Independent data from Springboard 
showed that, in December, footfall 
in the town centre was up by 3.8% 
year on year, compared to a 2.1% 
decline nationally.

3.8%

This year’s Christmas lights switch-on officially  
gave Altrincham its busiest day since records began.*

47,883 
12.8%

Springboard, who provide 
independent footfall data, 
recorded an incredible 47,883 
people, that’s 12.8% up on the day 
of the event last year!

*Springboard monitoring in Altrincham started in 2014



ANNUAL REPORT 2018-19  05

Giving more reasons to visit 
more often; delivering a high-
quality cultural offering through 
events and festivals to attract 
and retain visitors and placing 
the town centre at the heart of 
the community.

EXPERIENCE  
aLTRINCHaM 

WORD FEST – ALTRINCHAM’S FIRST WRITING FESTIVAL

Altrincham Unlimited supported the planning and marketing of Word 
Fest which took place in May. For two exciting weeks the town played 
host to workshops and events about poetry, scriptwriting, ‘flash fiction’, 
self-publishing, life writing and blogging. The festival was held in venues 
throughout the town.

FESTIVAL ATTENDEE COMMENTS:

“A wonderful idea, nicely executed, I look forward to more of the 
sessions”.

“Attended the Open Mic this evening at Coco’s and it was packed 
out with enthusiasts of all ages! A great evening of poetry hosted 
by Seamus Kelly. I hope that these poetry evenings can be a regular 
feature of Altrincham’s artistic life”.

MARTIN ZARROP
Poet

CRAFTY CRAWL

The Easter was all about craft and 
getting creative. The free ‘Crafty 
Crawl’ invited families to follow a trail 
all around the town centre spotting 
hand-knitted creatures in the shops 
and businesses. 

86% SURVEYED 
PARTICIPANTS SHOPPED 
AND DINED WHILST 
VISITING ALTRINCHAM  
FOR THE CRAFTY CRAWL 

There were also free craft activities 
at Open Studios and a yarn bombing 
installation in the trees on Shaws 
Road. The ingenious knitted and 
crocheted ‘Spring things’ included on 
the trail and in the yarnbombing were 
provided by the ‘Knit and Natter’ 
Group who have continued to meet 
monthly at Gran T’s Coffee House.

Photographs of the yarnbombing were 
widely shared on social media and as 
a result Altrincham climbed 21 places 
in the WDYT Index, a government 
endorsed initiative which compares 
the digital output of towns throughout 
the country. Altrincham has continued 
to climb and now sits at #59 out of 
1,300 locations.

+ 21 PLACES IN THE  
WDYT INDEX

“Taking part was great fun and we 
had lots more families entering 
the store than normal which led to 
booking appointments”. 

EMMA MILLER
General Manager
Specsavers Altrincham
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PASSIONATE ABOUT 
PLANTS? … SO IS 
ALTRINCHAM

With almost 4,000 visitors passing 
through Altrincham Interchange on 
their way to the RHS Flower Show 
at Tatton Park in July, the town 
hosted many events and a ‘Best 
in Show’ competition all aimed at 
encouraging visitors to stay and 
experience Altrincham, or to make a 
return visit, helping to create a new 
audience for the town and making 
the town look amazing.

‘The Best in Show’ competition was 
the highlight of the week-long floral 
celebration with 17 businesses taking 
part. The RHS Judges visited the 
town to assess the entries and select 
their favourite and the ‘People’s 
Choice’ competition was hosted 
by Altrincham Today on Facebook.  
Gran T’s Coffee House was chosen 
as winner by both the judges and on 
Facebook, where in total over 1,600 
votes were cast. House Restaurant 
& Bar were runners up with Vintage 
Angel coming a close third. 

4,650

GOOSE GREEN FESTIVAL

The fourth annual Goose Green 
Festival, which took place over the 
August bank holiday weekend, was 
once again a huge success with 
record breaking attendance on the 
Saturday of 4,650 visitors and despite 
the rain over 2,000 on Sunday. Goose 
Green businesses also confirmed 
outstanding sales over the weekend.  

“Overall the weekend was buzzing, 
Saturday was the busiest trading day 
ever for Costello’s and we have loved 
being part of the Festival”.  

PETER LUBY
Manager
Costellos

The impact of the festival spread 
throughout the town with Warren’s 
Bakery also confirming increased sales.

“On the Saturday of the festival 
Warren’s Bakery saw a 20% increase 
in sales on the previous week and 
we were delighted that the festival 
seemed to be bringing more visitors 
into the town generally and not just 
to Goose Green”. 

TOM MCLEOD
Regional Manager
Warren’s Bakery Altrincham

Organised by Altrincham Unlimited, 
this year’s festival also helped raise 
£1,000 for the Children’s Adventure 
Farm Trust (CAFT).

As well as bringing visitors into the 
town and supporting CAFT, the 
festival also provided an opportunity 
for young bands and singers to 
perform to a large audience.

“We invested in our entry and received 10-fold back 
in press attention and social media coverage.  It’s an 
amazing opportunity to scream and shout about your 
business and get noticed. I would recommend other 
businesses get involved in opportunities like this”.

CHRIS TAYLOR
Gran T’s Coffee House

1,600 PEOPLE 
LOOKED 
AT EVERY 
BUSINESS 
FRONT AND 
CAST A VOTE

VISITORS ATTENDED ON THE  
SATURDAY OF THE FESTIVAL
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HALLOWEEN  
HALF-TERM FUN

Altrincham Unlimited worked with 
events specialists Our Kids Social to 
produce a bumper week of activity 
during the October half term holidays.  

Families were encouraged to help 
Altrina, Altrincham’s good witch, 
to break the fear of flying spell by 
finding clues on a spooky trail around 
the town. Fancy dress silent discos 
also took place with face painting, 
and themed dancing and games; and 
there was a Family Ghost tour of the 
town with Jonathan Schofield. Over 
1,500 took part in the activities during 
the October half term.

“A very well organised and 
advertised event, that encouraged 
families to visit our showroom and 
gave us the opportunity to showcase 
our fitted furniture and generated 
sales leads”.  

MICHELLE EDIS
Relief Manager
Sharps Bedrooms

CHRISTMAS LIGHTS  
SWITCH-ON

This is the biggest event in 
Altrincham’s calendar, and this 
year saw the town achieve record 
footfall. Springboard, who provide 
independent footfall data, recorded an 
incredible 47,883 people, that’s 12.8% 
up on the day of the event last year!

The event in association with Hits 
Radio took place in Stamford Square 
and new for this year, to allow more 
people to watch the show, a relay 
screen was placed outside Costa 
Coffee on George Street.

Throughout the afternoon the festive 
build-up to the switch-on of the lights 
included performances from local 
schools, choirs, theatre groups and 
singers on the Stamford Square stage 
bringing families and visitors into the 
town.

Hits Radio’s Wes Butters presented…
and also featured a star-packed show 
headlined by singer Gareth Gates and 
also featuring Coronation Street’s 
Cath Tyldesley, internet star Braydon 
Bent and CBeebies’ Sid Sloane.

“The lights switch-on was a 
whirlwind of a night, we saw over 
477 people come and eat with us as 
well as the bar being full for most of 
the day and night. It was one of the 
biggest days we have seen in 2018. 
We have already put a plan together 
for next year so we can be ready!”
 
NICOLE MANGAN
Manager
Bistrot Pierre

INVESTMENT IN  
CHRISTMAS LIGHTS

Christmas 2018 saw the third year of 
the agreement with City Illuminations 
to provide the Christmas lights 
throughout the town centre during 
the six weeks leading up to Christmas. 

47  ,883
VISITORS TO THE TOWN
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LANTERN PARADE

This took place on the first Saturday 
in December bringing schools, families 
and other visitors into the town. Lantern 
workshops were held in local schools 
throughout November including 
Stamford Park Junior School, Navigation 
Primary School and Altrincham CofE 
Primary School and a free lantern 
making workshop at Total Fitness was 
available to the public on the day of 
the parade. The afternoon also saw the 
return of the Stamford Square stage 
which hosted performances from local 
schools, dance troupes and performers, 
who brought family and friends into the 
town to watch.

The Parade gathered in Goose Green 
and took a 40-minute route through 
the town, arriving at Stamford Square 
Stage for a fabulous festive singalong 
with the Music Place. Those who took 
part included the local primary schools, 
Cardwell Theatre School, Aura Music 
Academy and Altrincham Synchro Club.

66% OF ATTENDEES 
CONFIRMED THAT THEY 
ALSO ATE/DRANK IN 
ALTRINCHAM BEFORE  
OR AFTER TAKING PART 
IN THE PARADE

LANTERN PARADE VIDEO

Altrincham Unlimited funded the 
production a magical video of 
the Lantern Parade, published on 
Altrincham Today’s Facebook page 
in the week before Christmas and 
viewed 4.4 k, the video helped to 
keep Altrincham at the forefront of 
visitors’ minds during this period  
of significant retail spend.

500 PARADE PARTICIPANTS

4.4K VIEWS ON FACEBOOK

FESTIVE FAVOURITE

Altrincham Unlimited ran the ‘Festive 
Favourite’ competition for the 
businesses Christmas windows. After 
more than 1,700 votes in total on 
Altrincham Today’s Facebook page,
Gran T’s coffee shop on Stamford 
New Road was the overwhelming 
winner of the ‘People’s Choice’ award.

Edit & Oak and Vintage Angel were 
selected by design expert Leanne 
Wookey – Director at award-winning 
interior design and branding agency 
NoChintz – as joint winners of the 
design award.

The festive atmosphere and social 
media around the competition 
aimed to encourage visitors to come 
and enjoy Altrincham’s fabulous 
shops, restaurants, bars and cafes 
throughout the Christmas period.

1,700 PEOPLE LOOKED  
AT EVERY BUSINESS FRONT 
AND CAST A VOTE

SANTA’S GROTTOS

Altrincham Unlimited supported 
Altrincham Rotary with the 
production of a backdrop for Santa’s 
Grotto, stools and treats for the 
children.

Santa brought festive cheer to 
locations throughout the town on 
the five Saturdays leading up to 
Christmas, welcoming close to 1,000 
children and raising over £3k for 
Rotary charities in Trafford.
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EXPLORE ALTRINCHAM 
Town tours were curated on behalf 
of Altrincham Unlimited by award-
winning tour guide Jonathan 
Schofield, who is renowned for his 
skill as a storyteller and for creating 
entertaining and imaginative insights 
into local history and facts. They 
were launched in June and all 
BID businesses were offered the 
chance to join one of the tours as a 
networking opportunity before they 
were rolled out to the public in July.

The tours ran monthly from July to 
December bringing visitors to the 
town and feedback from participants 
was positive. 

64% 
OF ATTENDEES  
REPORTED THAT THEY  
ALSO ATE AND DRANK 
WHILST IN ALTRINCHAM

 “I really enjoyed the tour. Jonathan 
was very engaging; his local 
knowledge was outstanding”.

 
TOUR ATTENDEE

REDISCOVER
aLTRINCHaM
Putting the heart back 
into Altrincham to 
ensure that visitors 
and local residents 
feel welcome in the 
town and know what 
it has to offer.

#AMAZING ALTRINCHAM

To coincide with the switch-on of the fairy lights in the trees on Stamford 
New Road, an Altrincham Unlimited funded project, a social media 
campaign was run which each day celebrated one of the amazing people 
of Altrincham. The most successful Facebook post had a reach of 7k and 
the campaign as a whole had an overall Facebook reach of 28k.

28K FACEBOOK REACH

#SHOPTOBER

Partnering with Altrincham Today, this year #Shoptober focussed on 
Altrincham’s high street experiences. With so much to shout about on 
our high street that is not available online, the campaign showcased 
some fabulous examples each day throughout the month of October.



10  ANNUAL REPORT 2018-19

FITNESS FEBRUARY

A month dedicated to fitness, health 
and wellbeing with offers and specials 
from Altrincham’s gyms, spas, shops, 
restaurants and cafés.  

ALTRINCHAM IN BLOOM

Altrincham Unlimited continued to 
support Altrincham in Bloom who 
work tirelessly to make the town an 
attractive place to work and visit. 
The BID continued to fund the planting 
and maintenance of the ten barrier 
planters at Altrincham Interchange.

The organisation has helped the 
town achieve national recognition 
in the high profile Britain In Bloom 
competition.

Altrincham Unlimited also supported 
the voluntary organisation Our 
Altrincham who run regular voluntary 
litter picks throughout the town.

GOOGLE MAPS

Google Maps has been integrated 
into the Altrincham Unlimited website 
to help visitors navigate their way 
around the town.

REFILL CAMPAIGN

Designed to reduce plastic waste, 
Altrincham Unlimited signed the town 
up to Refill, a free tap water initiative. 
Participating businesses simply put 
a sticker in their window alerting 
passers-by that they are welcome to 
come on in and fill up their bottle for 
free. A great way to get potential new 
customers over the threshold of your 
business while helping the campaign 
to reduce plastic waste.

HOUSE BAR & RESTAURANT  
– 50% OFF FOOD IN FEBRUARY

Great selection of vegan and gluten free dishes 
available. Quote ‘Fitness February’ for 50% off full 
menu throughout February
 
House Bar & Restaurant  
1-13 Goose Green, WA14 1DW
houserestaurant.co.uk 

SHOP4SUPPLEMENTS  
– MEAL PREP, JUICE CLEANSES & IN-STORE 
DISCOUNTS!

Save 10% on anything In-Store or Online this February, 
try a Juice Cleanse with special offers on 3, 5 or 7 
day packages, or speak to James to get fresh, macro 
calculated meals, ready to eat from £4 per meal – 
just quote code FITNESSFEB19.

Shop4Supplements 
1 Moss Lane, WA14 1BA
shop4supplements.co.uk 

THE CON CLUB  
– FITNESS FEBRUARY SMOOTHIE!

Especially for Fitness February, try ‘The Rejuvenator’, 
an apple, lemon, cucumber, celery & ginger  
smoothie for £4.95.

Available daily on the juices  
& smoothies menu throughout  
February until 5pm.

The Con Club 
48 Greenwood St, WA14 1RZ
conclubuk.com

TOAST 
 – HEALTHY MENU & SMOOTHIES

Enjoy a variety of healthy options on toast, or choose 
from the toast-less menu plus a selection of delicious 
smoothies.
 
Full menu served all day: Monday – Thursday  
8am – 6pm, Friday 8am – 9pm, Saturday 9am – 9pm 

Toast
63 Stamford New Rd, WA14 1DS
toastaltrincham.com 

TREEHOUSE 
– SMOOTHIE + SALAD FOR £12!

Try the delicious range of fresh smoothies and salads 
at Treehouse with a smoothie and salad for £12 on 
Mondays, Wednesdays and Thursdays!

Treehouse 
70 George Street, WA14 1RF
treehouseplay.co.uk

Healthy 
EatInG 

see 
InsId

e 
for 

savInGs

Terms and conditions apply to all offers. For more information please see 

altrInchamunlImIted.co.uk/fItness-february

1/2
PrIc

e
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BARTON SQUARE, 
TRAFFORD CENTRE 
REDEVELOPMENT 
OBJECTION

The BID Board believe that this 
development will have a negative impact 
on the town centre, because of the 
findings identified within the planning 
application that has been submitted. 
The BID Board are working with an 
independent planning consultant on an 
objection to the planning application 
to Trafford Council that seeks to 
reconfigure the existing goods retail 
space at Barton Square, Trafford Centre 
to include a wider range of retail, along 
with new places to eat and drink, and 
new family leisure attractions. 

CHALLENGING  
PARKING CHARGES

As part of Trafford Council’s draft 
budget proposals for 2019/20, 
a review of car parking fees and 
charges is taking place. The proposals 
include price increases and potentially 
extending parking charges until 8pm, 
Monday to Saturday. Altrincham 
Unlimited submitted an objection  
on behalf of the BID businesses.

SPECIALIST  
DEEP CLEANING

Altrincham Unlimited is funding 
a programme of specialist deep 
cleaning across the town. This 
started in October with Shaws Road 
and Cross Street and continued 
with sections of Railway Street, 
The Downs, Ashley Road, Lloyd 
Street and Regent Road being deep 
cleaned. This is an ongoing project. 
A video of the deep cleaning on the 
Downs shared on Altrincham Today’s 
Facebook page was viewed 8.9k 
times!

“The difference the deep cleaning 
has made to the Downs is incredible. 
My clients have commented on how 
fantastic Altrincham is looking and 
I know that cleanliness is one of 
the most important issues for the 
businesses in the town. It’s great 
that the BID has responded to our 
concerns with this project and I’m 
delighted to have an office here”.

JENNIFER JAMESON
Managing Director
Jameson and Partners Ltd

8.9K VIEWS ON FACEBOOK

BUSINESS
aLTRINCHaM 
Improving working  
life for businesses  
in Altrincham

“I’ve lived in Alty for 13 years now 
and have seen the change and feel 
proud to call it home. Never know a 
town to have such community spirit, 
passion and pride in all of us that 
benefit from the amazing people 
that make this the best place to live”. 

STEVE HICKMAN
Altrincham Resident
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TOWN RANGER

In November Altrincham Unlimited 
appointed the town’s first ever Town 
Ranger. The role is to assist the 
town’s businesses with any issues and 
the BID team with events, projects, 
campaigns, marketing and initiatives 
aimed at improving Altrincham’s 
business and retail environment.

“It’s a great idea having a Town 
Ranger and we see Gareth on a 
regular basis which makes an easy 
point of contact. He’s helped getting 
some of the rubbish on The Downs 
cleared and the street looks far 
better now, especially after the 
pavement deep clean”.

JOHN ROGERS
Delcor

PROJECT GRIFFIN

Over 40 businesses took part in 
Project Griffin run by GMP at the 
Cresta Court Hotel. The course helped 
participants to understand the threat 
of terrorism in the UK, what to do if 
you’re involved in a terrorist incident 
and how to report suspicious activity.  
The sessions were very well received 
with great feedback from those who 
took part.

“The training was extremely 
interesting, I would highly 
recommend it to everyone.  
Considering what’s happening  
in the world, it was a great free 
opportunity to learn what to do  
in an unimaginable situation”.

BECKY ROTHWELL
Creative Director
Inspire

HS2 INFORMATION EVENT

Altrincham Unlimited worked with 
HS2 to host an event providing 
Altrincham’s businesses with 
information on how to make the most 
of the 10,000s of opportunities in the 
supply chain, with 60% of contracts 
expected to be awarded to SMEs.
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SOCIAL MEDIA TRAINING

To support the businesses with their own social media during 
#Shoptober, Altrincham Unlimited ran two social media training 
workshops.

“The training course was very helpful and professionally run. We took 
away from the course some really interesting ideas about how we 
could improve our social media”.

PRITESH CHAUHAN
Owner & Hearing Aid Audiologist 
Altrincham Hearing Centre

MEERCAT

Funded by Altrincham Unlimited this 
cost-reduction scheme helps businesses to 
identify and realise savings across services 
including utilities and merchant services.  
A number of businesses have been able to save several thousand 
pounds with many reducing costs by more than their initial BID levy.

“We’re over the moon with the savings we were able to make through 
Meercat. Over the two venues and the duration of our contracts the 
consultant was able to achieve a combined saving of around £10k for 
us across utilities and merchant services. We’re saving the cost of our 
BID levy, and more, many times over and would definitely recommend 
the scheme to other BID businesses. If you don’t engage with Meercat 
you are almost certainly losing money”.

ANTHONY PROPHET
The Green Room & Traders Tiki Bar

BEST BAR NONE

This is an Accreditation Scheme with National Awards supported by 
the Home Office and the drinks industry which is aimed primarily at 
promoting responsible management and operation of alcohol licensed 
premises. Altrincham Unlimited continued to support the scheme in the 
BID area.

THE FUTURE OF THE HIGH STREET  
#ALTRINCHAM 2030

Altrincham Unlimited hosted a workshop on the future of the high 
street on behalf of the Institute of Place Management which is based 
at Manchester Metropolitan University. The town was one of just four 
places in the country invited to hold a workshop looking at the high 
street of tomorrow in a government-supported study. 

The session was run on behalf of the Ministry of Housing, Communities 
and Local Government, who have responsibility for policy on town and 
city centres. Altrincham was chosen for the workshop because it is an 
exemplar of a town that has developed a long-term strategy to address 
the challenges facing the high street.

BY A BID BUSINESS



PR HIGHLIGHTS
THE ONE SHOW

On Wednesday 9th May The One 
Show featured Altrincham as an 
example of how to turn a town around. 

The show attracts on average a daily 
audience of 5 million viewers.
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BEST PLACE TO LIVE

Top spot for the North West 
in ‘Best Place to Live 2018’ 
supplement.

BOOM TOWN

Altrincham shakes off ‘ghost 
town’ reputation.

From ghost town to boom town 
- how Altrincham became the 
place to be.

GREAT BRITISH HIGH 
STREET JUDGING DAY 

Granada Reports – Great British 
High Street. 

BBC North West Tonight – Great 
British High Street. 

GOOSE GREEN FESTIVAL

Record-breaking year for the 
annual Goose Green Festival with 
over 4,650 visitors in one day.

GREAT BRITISH HIGH 
STREET AWARD WIN

CHAMPION! Altrincham named 
England’s best high street at the 
Great British High Street awards.

Altrincham scoops High Street 
of the Year.

It’s official: Altrincham has the 
best high street in England.

CHRISTMAS LIGHTS  
SWITCH-ON

REVEALED: Full details of the 
Altrincham Christmas Lights 
Switch-On show on Saturday 
November 17th.

FOOTFALL

Christmas Lights Switch-On 
gives Altrincham its busiest day 
since footfall records began.

Altrincham bucks the national 
trend with year-on-year footfall 
increase over Christmas.

5 MILLION 
VIEWERS
TWEET ABOUT 
THE SHOW
 

 24.5K 
 VIEWS

 54 
 RETWEETS

 123 
 LIKES

ALTRINCHAM 
TODAY’S TWEET
 

 14K 
 VIEWS

 62 
 RETWEETS

 299 
 LIKES



Summary 2018 /  19
BID INCOME

BID Levy Income £294,726.52

Commercial Sponsorship £13,993.64

Interest Income £404.51

TOTAL INCOME £309,124.67

BID EXPENDITURE

Experience Altrincham £99,021.83

Business Altrincham £40,789.13

Rediscover Altrincham £17,803.01

Marketing, Communications, 
Event and Admin Management

£137,842.50

TOTAL EXPENDITURE £295,456.47

Reserve £13,668.20

For more information please contact the BID Team on
info@altrinchamunlimited.co.uk

ANNUAL REPORT 2018-19  15



BID TEAM

ELIZABETH FAULKNER
BID Manager

KATE GERBICH
Business & Communications Manager

ABIGAIL RICHARDSON
Marketing & Projects Assistant

GARETH ASPINALL 
Town Ranger

BID BOARD

EWEN MILLER
Chair, Calderpeel Architects

MARTIN DUFF
Vice Chair 

CLODAGH BUCKLEY
Transport for Greater Manchester

PHIL CORNISH 
Tax Assist Accountants

PAUL DEY
Kings Court

TINA DOYLE
Stamford Quarter

ANDREW HORRIDGE
Marks & Spencer

SCOTT MACDONALD
Best Western Cresta Court Hotel

SIMON VARDY
Sim Trava

PHILIPPA WRIGHT
McHale & Co

CLLR. JAMES WRIGHT
Trafford Council

If you would like to discuss any of Altrincham Unlimited’s  
projects or ways to get involved, please contact the BID Team:

Tel: 0161 924 2240
Email: info@altrinchamunlimited.co.uk

     AltrinchamUnlimited       @AltrinchamBid       @altrincham_unlimited

altrinchamunlimited.co.uk

Altrincham Unlimited
Suite 216, Station House, Stamford New Road
Altrincham WA14 1EP

Throughout the year the BID Team has been 
supported by two advisory groups made up 
predominantly of representatives from BID 
businesses. The BID Board would like to thank the 
members of these two groups for their support.


